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1. Audible, Inc. is the Internet's leading provider of downloadable spoken word audio, offering audio editions of books, newspapers, magazines, radio programs and original shows. The Company's Website, www.audible.com®, offers more than 70,000 hours of spoken audio programming from more than 200 different providers.
2. Audible shares are traded on the NASDAQ SmallCap Market in New York under the ticker symbol ADBL. Audible has its headquarters in Wayne, New Jersey.
3. Audible's key partners include Apax Partners, Apple Corp., Amazon.com, Bertelsmann AG, Creative Labs, Hewlett-Packard, Holtzbrinck NetworXs, Microsoft Corporation, palmOne Inc., Real Networks, Inc., Rio Audio, Texas Instruments and VoiceAge Corporation.
4. AudibleReady® devices include the Apple iPod, palmOne's Tungsten and Zire PDAs, Nokia Series 60 and Treo 600 Smartphones, all Pocket PC personal digital assistants powered by the Microsoft Windows Operating System, and portable audio players from Creative Labs, iRiver and RCA. Personal digital assistants manufactured by the Sony Corporation are also AudibleReady and compatible with the company's service. Audible.com is Amazon.com's and the Apple iTunes Music Store's pre-eminent provider of spoken word products for downloading or streaming via the Web.
5. Audible established its UK firm, Audible Limited, in the summer of 2005 and has a fully staffed office in London. Its UK service is audible.co.uk
. Audible has partnership in place with multiple UK publishers, including Bloomsbury, HarperCollins, BBC Audiobooks, Penguin, The Times, Universal Pictures, Naxos and Random House.

6. The trademark “AudibleReady” applies to devices that have Audible’s technology “platform” software pre-loaded. Audible has entered into multiple partnerships with the manufacturers of Pocket PC personal digital assistants, as well as portable digital audio players, with the objective to enable such devices for optimum interoperability with Audible's spoken audio content and services.
7. Audible's mission is focused on distributing premium digital spoken word audio, via the Audible service, in a copyright-secure environment, to the widest possible audience. As such, Audible’s platform includes state-of-the-art digital rights management software.

8. Audible created and employs a proprietary technology solution for distributing copyright-secure audio files that can be downloaded or streamed from audible.com. Audible's secure distribution system prevents a customer from passing along duplicate digital audio files to another listener. This aspect of Audible’s services means that publishers licence their works to Audible, confident in the knowledge that their rights are being protected, and their works marketed, correctly.
9. Furthermore, Audible’s platform has been designed with spoken word audio in mind, so it includes functionality to mark “chapters” and “bookmarks”, as well as other exclusive features that make listening to long-form audio a viable consumer experience.

10. It is the position of Audible that the deployment of DRM technology is both desirable and essential. It gives publishers the means of protecting their copyrights and creating commercial models for the exploitation of their publications. DRM systems provide tools to allow rights owners to determine how their works are distributed, copied and sold.
11. Audible believes that it is good practice for publishers to protect their works, by distributing them in a DRM-enabled format.
12. There is, at the present time, an issue concerning incompatibility between digital file formats for recorded music, in that Apple’s iPod does not support DRM-protected music file formats other than its own. For spoken word, however, no such problem exists, in that Audible has widely licensed the AudibleReady platform, to ensure the widest possible compatibility (including the Apple iPod), whist having state-of-the-art protection available to rights owners.
13. Audible believes that market forces will resolve the issues of compatibility, leading to better interoperability between devices.

14. Audible does not believe that it is helpful for legislation or regulation to try to determine the precise shape of the market, in terms of DRM, and that these issues are best left to the market to resolve, within the context of copyright law.

15. Audible also believes that DRM is in the best interests of consumers. Over the last few months, the record industry, in particular, has taken legal action against thousands of consumers in the US and the UK, often children or their parents, who have allegedly infringed copyright by downloading music recordings over the Internet. An effective DRM environment would greatly reduce the risk that infringement would take place and, therefore, protect parents and children from the risk, even inadvertently, of breaking the law.

Submitted on behalf of Audible, Inc. by Steve McCauley, Impresario Media LLP. 
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