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167 Wardour Street London W1F 8WL Tel +44 (0) 207 5340580
Fax +44 (0) 207 5340581
www.elspa.com
16 January 2006
Dear Sir
ELSPA Ltd - APIG public inquiry on Digital Rights Management
ELSPA  is  the  trade  association  representing  the  publishers  of  interactive  entertainment products including computer and video games distributed in the UK.  In 2005 the legitimate market was worth £1.35 billion in the UK.  Unfortunately, we estimate that the total value of illegitimate supplies of counterfeit, pirated and shared files via the Internet was at a similar level  during  this  period.   This  of  course  is  very  damaging  to  the  industry  and  to  the  UK economy as a whole.
ELSPA welcomes the recent public inquiry consultation by the All Party Internet Group into Digital Rights Management.   Below are our observations on the issues raised by the inquiry document.
The  interactive  entertainment  software  industry  produces  a  separate  and  distinct  digital product from that produced in the audiovisual sector such as music and film.   Our industry has been digitally based from inception.  Our industry’s product currently encompasses video games for games consoles and PCs, mobile telephones and other devices, and games played
on-line.   As technologies develop, new ways of accessing interactive entertainment will no doubt  become  available.
The  complete  creative  and  interactive  gaming  experience  is delivered through the software.   This industry is a dynamic and fast growing sector of UK trade, with the UK development sector contributing significantly to the worldwide supply of created products, and the UK economy.  The UK is the third largest market for computer and video games behind The USA and Japan.
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DRM   technologies   should   be   clearly   defined.
First,   the   industry   uses   technological
protection measures on its products in a variety of forms.  This is referred to generally in the industry  as  “TPMs”  or  “copy  protection.   DRM  on  the  other  hand  provides  for  broad  and varied rules to be given to how content is accessed and consumed.  Therefore the two access control systems serve to valuable and distinct purposes:
1.
They  enable  the  industry  to  make  game  products  available  to  consumers  in  an increasing  number  of  platforms  and  non-traditional  formats.   Increasingly  games  are accessed  and  played  on  on-line  formats  and  DRM  technology  allows  this  to  develop inline with the rights and terms that have been agreed with the consumer.
DRMs thus allow for the industry to make its products available to consumers, where the access and usage rules can be predefined and made fully known before purchase or
a commitment to buy has been made.
2.
TPMs   and   copy   protection   systems   allow   companies   to   protect   their   valuable investments in intellectual property from the all too prevalent and increasing tendency
of criminal elements to pirate and counterfeit digital products.   This industry has seen the development of very successful TPM solutions by individual companies.  This form
of self-help by individual companies is to be encouraged.
Developing and launching a successful game is a very expensive process, including as
it does the development of the game software, its promotion and marketing leading to
its launch on to the market.  Consequently it is a legitimate concern of the industry that
it is able to develop relevant and appropriate TPM copy protection technologies now and in the future for the purpose of protecting its investment in intellectual property and
to safeguard the future development of interactive entertainment products that may be developed in the future.
Conclusion
This industry believes that the development of its own TPMs and copy protection solutions to manage  the  use  of  digital  content  is  both  necessary  and  appropriate,  and  will  enable consumers to benefit from the development and implementation of new delivery formats and methods  enabling  them  to  experience  and  enjoy  the  creative  products  developed  by  our industry  worldwide  and  the  from  the  UK  in  particular.
We  strongly  object,  however,  to mandated DRM systems from external sources.
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Yours faithfully
[image: image3.png]



Michael Rawlinson
Deputy Director General
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