---------- Forwarded message ----------

From: Bob Halloran <rkhalloran@gmail.com>

Date: Nov 21, 2005 9:32 AM

Subject: DRM issues

To: alex.white@ukaop.org.uk

I'm not part of your constituency, but here's my take for what it's worth.

While I understand the media companies' legitimate desire to prevent wholesale copying, the current crop of DRM efforts simply discourage legitimate users from enjoying their purchases.  If I buy a CD, I should be able to make a copy for my car to allow for scratch-up or heat damage when I leave the windows shut in summer.  I should be able to copy the tracks to my MP3 player for when I'm out jogging.  I've bought the music, I should be able to transfer it to another of my audio devices without jumping through hoops.  If I buy a Disney DVD for my grandkids, I should be able to make a backup copy for when they step on it or give it to the dog for a chew-toy.  I'm not out to pirate material, I'm out to preserve my legitimate purchase.

The idea of micropayment licensing has failed to work elsewhere.  I'll point you to this article ( http://www.wynia.org/wordpress/2005/10/29/pdf-drm-why-ebooks-havent-taken-off-and-how-i-wasted-150-in-time-on-a-9-ebook
) as to how this model is desparately broken.  If you expect to have digital distribution take off, and reduce your production costs by an order of magnitude, you have to make it appealing *TO THE BUYER*.

Digging into their wallets every time they 'turn the page' won't cut it.

The Sony debacle just demonstrates contempt for me as a consumer, leaving my PC open to computer viruses and spyware because you're presuming I'm out to broadcast your material out onto the 'Net.  Yes, fall on the pirates with the full force of the law.  Don't presume I'm one of them.  Don't actively break *MY* kit to protect *YOUR* copyright.  All you'll accomplish by that is having me swear off your product in favor of someone that doesn't presume I'm a thief for wanting to shift material within my control.

--

Bob Halloran

Jacksonville FL, USA
