All Party Parliamentary Internet Group announced an inquiry into “spam”








Public submission – “Introduce a message tax”.








I am a Director of a small computer consultancy. I have been using the Internet for over 14 years and I depend on its facilities, particularly email.  





I receive something like 800 emails a day. Of those 98% are unsolicited  clearly sent  to email addresses harvested from my several web sites.





I place the unsolicited emails in these groups:





Most are relatively harmless, easy to visually recognise but just annoying;


Some have embarrassing unwanted pornographic content;


Some are unwittingly or maliciously dangerous containing software virus, Trojans and premium rate phone diallers.  Approx 0.5% fall in that category.





The latter two types should be treated as a criminal activity.





A combined use of email filters and antivirus software helps to prevent damage, but my skill and experience is needed to detect some of the more subtle dangers.  I hate to think the potential impact on the normal public.





However, in order to avoid missing important client emails I have to visually scan the “reject pile” for those falsely rejected. That has happened on several occasions.  This all takes time (money).





The people who send these messages are not commercially targeting the messages, they are just broadcasting to all addresses on crudely gathered CD lists because it is a very cheap task to perform. The cost of handling the messages falls on the public and not the originators. The process at best is theft of time. 





It is not beyond the capabilities of the technology leaders to devise a scheme whereby a tax of one penny is levied on each email.   Any “untaxed” message could be dropped at the Internet Borders of a country. The resultant funds could be used to invest in the further development of the global internet, particularly those where their telecomms infrastructure is poor.





A one penny per message tax would stop the Spammers dead in their tracks, but would leave the way open to properly targeted marketing email (with a preference scheme).
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